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”Produce their own music”
”Love zones” ”Commuting on busses”

Blue tooth media push
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Bluetooth Hiphop Bus

Collaboration between K3 Malmö University, RGRA Skånetrafiken, 
Epsilon ES and Do-Fi



K3 INKONST

RGRA

Infrastructuring as it became

Do-Fi

Epsilon E. S.
Skånetrafiken

Veolia

BluePromo



UrbLove

Collaboration between K3 Malmö University, RGRA, Lilla Växthuset, 
Ozma, Epsilon ES and Do-Fi
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Insights
• Open-ended networks, issues, methods 

and forms of mediations 
• The lab’s focus is on establishing 

heterogeneous arenas or learning spaces
• Most lab activities are conducted in actual 

contexts
• Demands that stakeholders can quickly 

assemble around an issue



Malmö Living Labs 2009 -2012
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